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Instructions to tgﬂndldﬁtas
1) A,llwa)e ttoz@are compulsory.

2) Al ues,(ibps carry equal marks.

. o~
Q\ / =
Q1) Solve any Five : ~ oy (10]

a) Define Services. Q {,.\Q

_ . N g/
b) Enlist types of services. ,\\ Q %
c) Enlist FMCG goods exaﬂ@ C\\Q

N

d) Enlist industrial goods e@pl 39

e) Define pricing. \\; \5‘
Y AV

f)  Define labelling. “ ’\«\ . . (’;y
g) WhatisRFID.  ~ ol
Q .
h) Define Advertising. q\ Q
A
N r\?
02) Solve any Two : Q\ \Q‘ﬂ} [10]
a) Differentiate between wholesalers & retallﬁ‘t g\@nples.
b) Differentiate between Goods & Servic \\y
c) Explain types of pricing. ~ AV
) plain typ m?’»;
”\
S

RTO.



0 ),é) 1 I ion channel for agricultural water pumps with electric

i, market. [10]
OR.
b) Explain channel conflict. Elabgrété various ways to solve channel conflict.
N »:?"){ [10]
{,.,‘ %\\% '
0Q4) a) Design promotion pla@fdr Racing Bike manufacturing company. [10]
NN
X OR
b) Design Q prqf)ééﬁon schemes for a Gold & Diamond Jewelery shop
inyour'sify. "~ [10]

05) a) U@g@ifketing plan for newely lanched mobile handset. (make

necessdry’ assumptions 10
| s\apf’ ptions) ~ [10]
g OR b
N Oy
b) Design market plan for a company planningc\n&‘l’aunch online education
sites. q (’;\\“' [10]
o\
S

0,
m)/
> o
S £
SR
QF
N S
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1) All qu K are?ompulsory.

2) Fig\ th{\%ht indicate full marks.
o
Q1) Solve any 5> N\ [10]
NG N
a) Enlist 4p’s of Marketing. g
| N D
b) Define Retailer. q ™
N S
c) Define Brand Q (’\3{\/
. A Q O
fine Packaging, o
d) Define Packaging QV QOO
e) Define Cost-Plus Prici [\Qb.‘
f)  Define sales promo S'(\")S
g) Define marketing mix. 8;\’ b(g\
~
) h) Enlist levels of produ\ct. N G:?
~
™
NS
02) Attempt any 2. N (,g\/ [10]
7§

a) Explain factors affecting distribution strat$ Qoo
: . " . ™
b) Explain various pricing strategies.

\
c) Explain sales promotion schemes. \ (\h‘
N

PT.O.



03) a) Design distribution channel for a pharmaceutical company. [10]

—a *
TETT OR

A
b) Design Distribution channel fg% Tractor company in Indian Market.[10]
™

4

NN o
04) a) Design total fb%tiog?an for electric car manufacturing & Marketing
company in..mf?ha' n (’hg‘ar et. (Make necessary assumption). [10]
S or |
™
b) Desi verti®ing campaign for newly launched health drink company in
0 S n@:r et. (make necessary assumptions) - [10]
e
< N
05) a) As @arketing manager prepare detailed marketing plan for a newly
Launching “Gymnasium services” i%(r)ur cm?) [10]
N
ORO) "
>
b) Design a detailed marketing p@ fo&;%/company planning to launch a

super market in your city. Q,Q \Q [10]
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Time : 2% Hours] \\ - [Max. Marks : 50
Instructions to the candi
/
1)
2) Figures t
3)
cn
Q1) Solve any five questions: \/\ [10]
25l i
a) Definea ‘Brand’. W
i
b) Enlist different levels of product. Q\ ,\:*
N Y
c) Memories concept of ‘Marke@vhan{x&
('\ .

5 et
d) Recall definition of sales %tl N
Qs
e) Whatare 2 parties inv in &Qﬁchjse agreement.
A%

f) A newly launched r ura,g}has sets price higher than other establish-
ment in the area which px:iéing strategy is used by the restaurant.

w20 o
g) Define test marketing:S“\ v;:)
A
h) Memorise concept of marketing audit. q\ ,\)\ :
e O
&
02) Sol tw Q\ \\(’\/ 10
olve any two:
L = L ;
a) Differentiate between push & Pull strate Q’fw
N\

b) Compare & contrast advertising vs p ity,,)$

c) Compare & contrast advertising vs persos@'selling.
QS
N



03) Solve any one : [10]

a)  Design suitable distribution channel for a company manufacturing & selling
L.CD TVs’, @

b)  Design suitable distribution channel for a company manufacturing & selling

‘Hair oil’. Dy wD
WA oo
oA
i
04) Solve any one ‘;\ £ o [10]

a) Formul‘a%{pfon&efion Mix for a religious serial to be launched on ‘Sony
TV Y a,

N : \\'» 5
b) Fongm’lateﬁi\\f)romotion Mix for a new online job portal in India.
‘\& N\ : , ¥

05) Solve any or{e: o ‘ [10]
a)  Design a marketing plan for a company laungﬁiﬁg anew jewellery chain
of retail. ol

b) Design a marketing plan for a cempanygffenng ‘Fashion retail brands’.

&\
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Time : 2% Hours| [Max. Marks : 50
Instructions to the candidates:

1) Draw neat labeled diagrams whenever necessary.

2)  Figures to the right indicate full marks.

3) Attempt ali Questions.

4) Make suitable assumptions wherever necessary.

5) All questions carry equal marks.

Q1) Solve any Five of the following [10]
a)  List the sources of Idea generation.
b) A(n)  product exceeds custonier expectations.
1)  Strategy
1)  Superior
) Augmented
Iv) Anticipated
¢) Define product Vs Brand.
d) Enlist components of product Mix.
e) Draw a diagram of Goods & service continuum.
f)  Enumerate classification of Product.
g) Recall Marketing Audit.

h)  Define skimming Pricing.

Q2) Solve any Two of the following. [10]
a) Describe parameters of Annual plan control.
b) Explain the factors influencing pricing decision.

c¢) Describe Booz Allen & Hamilton classification scheme for new product.

RLO,



03) a)

b)

04) a)

b)

05) a)

b)

You as a marketing manager of Beauty product company. Design a suitable
distribution channel for a company. [10]

OR

Design a distribution channel for online offering of a soft drink beverages.

Mr. Amit is planning to start a detective series on OTT platform. You as
a Marketing Manager in Mr. Amit’s company, develop a suitable Integrated
Marketing Communication (IMC) Plan for this new project. [10]

OR

Develop an Integrated Marketing communication (IMC) for new Learning
portal of certification courses for management students.

Design a marketing plan for a company starting 5G Mobile Network
Services. [10]

OR

Design a marketing plan for a company starting a new brand of preschool
services.

¢ ¢ 0
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Instructions to the dtdatés\'

1) Dra»{?ut labelled diagrams whenever necessary.
2) Figureyon right indicate full marks.

3) AWpt all Tjuestwns

Q1) Solve any,Five of the following: { [10]
S »
a) Define the term 'price'. A QO\ ’
b) Recall the definition of retailer. \Q\ A
&S

c) Enlist different levels of the pro ct

d) The pricing strategy used Q%t prlcek of the products that are used with

main product is called. “&
~

1)  Optional produc 'cing\ \
i)  Product line phq}ng -

~

iii) Competitive pr1c1n&
iv) Captive productq)ncmg 3

e) All of the following are the famous grocery brands m.‘kdla EXCEPT
i) D Mart. & A

SN
ii) Flipkart \:\ A&
iii) Reliance smart. QY

~

iv) Vijay Sales. § hr\/f\/u
f)  State 'SM' of advertising. | Q
g) State the concept of 'Brand'. S D
h) Recall the definition of 'Marketing Audit'.{\"*

) PT.O.



02) Solve any Two of the following:

a)

b)

c)

03) a)

b)

04) a)

b)

Q5) a)

b)

[10]

Compare & contrast 'Advertisement Vs Sales promotion.
o
&

Compare & contrast 'Brand, Vs product'.

"»

\,
=
Summarise thg:s‘tages}n‘\/lolved in New product development (NPD).
N A
/

You are a{pomted s a marketing manager of a large multinational com-
pany. D631gn ,sultable channels of distribution for "Nutrition drink' to be

lalg\cd b,y:the company. [10]
Ny oo OR

You ané‘ajppointed as a marketing manager of a,large mobile handset
manufacturmg company. Design suitable dlstrlbutlon channels for the

pro‘duct ,‘/t
O\

Develop an integrated marketlngt\?ommunlcatlon plan (IMC) for

'‘premier badminton league'. [10]

N
oNr

I VY
4

Develop a suitable integrat\e;fh‘nar@fing communication plan (IMC) for
launching a new mytho@eal T\V /' Serial like Ramayan and Mahabharat.

\\/\\\_
F

Design a marketing plan’for a company planning to launch online real

estate portal'. "»w 110]
Q O
~ OR Ay
Design a marketing plan for a company planning to launch a new brand
of 'Herbal tea'. «: ' )
TRTEY N A
o B
L) N
N AV
*“\“‘L Ny y
NG
N
Y (\;:./:
S
"Q 7
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/
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ey TV
Time : 2% Hours] Q— Q\Q‘d
Instructions to rfrﬁidt’d&‘tes:
~

1) Dra eat I@dcd diagrams wherever necessary.

2) %ﬂioq’_}‘ carry equal marks.
3) Ate r,s'gﬂ' questions.

o 5

[Max. Marks : 50

S 8
Q1I) Solve any five of the following : 3;.\ W [10]
a) Define premium pricing. q\r A
v
b) State the concept of 'Brand Equity”, .’

3 N\ v
¢) Memorise the concept of m@ﬁng@html.
d) Enlist different levels ofé uct A

e) Which of the followin u'ovt@@@ in the new product development :
)  Ideageneratiofn G;_\
ii) Ideascreening \I,\

> v

iv) Concept testing q\ QOC
f) The companies that practice online marketing into th%'\!(,}fradiuonal

operations are classified as : N

. NS
i) Premium companies @ Q.\Q
i) Direct marketing companies ? (\}\.
i) Click only companies ? &
iv) Click and mortar companies l\r ,{q

~N

g) Recall the concept of marketing channelg).
h) Define the term 'personal selling'. ~




02) Solve any two of the following : [10]

a)

Compare between FMCG and Endustrial product.

b) Compare and contrast prod}\leg\-Vs Brand.
.V
c) Explainpush & : trat@'used in Marketing.
N
v
N (\,Q
03) a) You are \nte\@ﬁ& a marketing manages of an electronic company.
Desi able\ﬁﬁsm‘bution channels for the company. [10]
o :
\(\Q OR
b) A}Opq.@ FMCG company is planning to plan launch a new brand of
Anti's%pnc liquid. Besign suitable distribution chamWle for the product.[10]
o a4
By &

Q4) a) Develop an Integrated marketing oc%uma@o plan (IMC) for launching
Hindi Quiz show an popular l-@ e@dsion channel. Make suitable
assumptions. N [10]

B
| | QOR,.Q

b) Develop an Integrated c@??ommunicaﬁon (IMC) plan for launching
a new Hindi co al movie across the country. Make suitable
assumptions. /Q'J [10]

% o

e v

N ¥

Q5) a) Designa marketing plan for a company; planning to h’é""h @:"Oilline

Travel Portal'. ‘ Q7 [10]
S
OR -
S
b) Design a marketing plan for a company la&Qc mgElectric scooter in
India. _ o (10]
>
o
: RXX
. X
N 'f‘;p » \
[5860}-201 2




